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Athletes and Advertising



ATHLETES SPONSORSHIP
How do athletes advertise for their sponsors? Mind Map you response on the next page.















If you need inspiration read the article on the next page to help you respond to this question.





Additional Notes:

	
	
	
		







ATHLETES SELL SKIN SPACE TO ADVERTISERS 
Monday, April 01, 2002
By Amy C. Sims 
[image: foxnews_story]

NEW YORK —  Athletes have been paid to sport logos on their uniforms and play in arenas saturated with commercialism for years, but now they are turning their backs on advertising ? literally. 
Body billboards are the latest trend in sports advertising. Boxers, the athletes who reveal the most skin, have been the first to take the plunge ? some 25 have been paid $5,000 to $100,000 since last summer to have "GoldenPalace.com" tattooed in Henna on their backs.
The human billboards jumped into prominence when several stars, including Danny Bonaduce, Tonya Harding and Todd Bridges, wore the casino's mark on Fox's Celebrity Boxing. Former Partridge Family child actor Bonaduce earned $10,000 hiring his back out as a billboard, Entertainment Weekly reported. 
GoldenPalace.com, an online casino, conjured up the body billboard idea last summer, when boxer Bernard Hopkins' agent approached them about advertising their name on his shorts. The company said, partly joking, "We're only interested if he'll tattoo our name across his back," Jeff Bernstein, spokesperson for GoldenPalace.com, said. And Bernard bit.
Phil Mushnick, TV sports columnist for the New York Post, deemed the body ads "the next logical step in a world gone crazy." Needless to say, he isn't a fan of the ads, which he said tend to run off the boxers' bodies once they start to sweat.
"Half of the ads should be put on the back backwards so when the boxer gets knocked out and hits the canvas, it reads the right way on the canvas," Mushnick proposed. 
Boxing is of particular interest for those seeking skin to brand because the majority of the matches are broadcast on pay-per-view, so buying commercial airtime isn't an option. And with the human ads, the company gets exposure for the entire fight, not just during the 30-second segments in between the action. 
While GoldenPalace.com has started with boxing, Bernstein said the company hopes to get into other sports and entertainment events, but won't reveal which players might sell their hides to turn a profit. 
The Associated Press revealed last month that an unnamed candy company had approached the NBA's Rasheed Wallace in the hopes that he'd wear a temporary ad on his arm. The Portland player rejected the offer, but opened the debate about what sports figures can and can't advertise on their bodies.
And there has already been a backlash to the body branding. The Nevada Athletic Commission, fearing a NASCAR-like look for their competitions, banned the ads in January. But GoldenPalace.com went to court and obtained a temporary restraining order that allowed boxer Bones Adams to wear the tattoo ad in a Feb. 23 fight. 
The latest court order issued in early March extends the original order and will become permanent unless the Nevada commission appeals again. 
Some in the sports world may oppose the ads but the athletes themselves aren't so quick to judge, said Bernstein. 
"Athletes are excited about any opportunity to get more revenue for themselves," he said. "The life cycle of their career is short, and they want to make as much as possible while they can."
Mushnick speculated that the length of the athlete's life cycle isn't so much a factor as the frivolous ways in which they lead it. "If money can change hands it's got a future," he said. 
GoldenPalace.com claims the future for body billboards is bright. Mushnick, however, isn't shy about his resentment for the overabundance of advertising and greed in sports today.
"You can't look at a telecast without seeing ads covering the uniforms, the backgrounds, the screen, the virtual broadcastings. All of this already exists, so [the body billboard] is just the next step," he said.
"It's grown more and more offensive ... I'm surprised the body ads aren't down the boxer's front too, or down his leg or on a band aid to cover up a cut near his eye that says 'Pillsbury' with a 1-800 number and a Web address on it." 
Article Source: http://www.foxnews.com/story/0,2933,49197,00.html 

TAKE HOME ACTIVITIES


1. 	Complete any questions not undertaken in the lecture. 

CASE STUDY Economics of the Olympics

Identify the economic consequences of China hosting the Olympic Games.

Articles base
The Olympic Games Economy
Posted: 08-08-2008 | Comments: 0 | Views: 292
August 8th 2008, when our Chinese friends are in a state of immense exhilaration on a peculiar occasion of holding the 2008 Olympic Games in Beijing the capital of China. I would like to comment on these games and it's socio-economic impact on Chinese society. The substance below is the extraction of some of my research results and university study experience in Beijing.
The Olympic Games impingement on Chinese economic development is of a “demand impact” type. The Olympic Games economic impact could be seen mainly through revenue and disbursement, investment and output streams. In this case, cost to hold Olympic Games' is actually an economical investment. As per marginal costs phenomenon, the bigger the investment is; the economic growth impact it brings would be bigger too. 
According to China’s economic growth analysis, Beijing Olympic Games contributed      3-5% for the country’s GDP growth. And because of the Olympic Games’ enormous sports characteristics and the cultural connotation; the preparation time was longer than usual, which acquired a huge investment, and massive participation of government and semi government organizations. That is the reason why Beijing Olympic Games' influence and total impact had already surpassed any other social or cultural event with economic benefits in our global arena.
If we look back, after1984, any host country for Olympic Games had to take steps in realizing the Olympic dream with massive funding and spending to meet the IOC demands. As the statistics are revealed, the Olympic Games offices, sports complexes and facilities are costing little more than ten hundred million USD to 10,000,000,000 USD of capital. This number can very easily make you think that the Olympic Games are a multiplex comprehensive phenomenon for an economic development, and it also highlights its importance and foresightedness in the international development.
From macroeconomics explanation of the Olympic Games' economic impact, Olympic Games initiate demand for infrastructural investment, traveling exports, multimedia exports, commercial and trade revolution, mass production, and employment opportunities with a direct and multiplier effect influence.
From another end, if we analyze the Olympic Games' source of revenue, the IOC carries an immense proportion of funding on to host city's subsidization for holding the games within the given time frame; moreover the committee has remarkably flexible options for an increase in this revenue proportion for the host country, lucky beijingers would apparently be having fingers-in-till while spending over Olympics.
Drawing from the Olympic Games experience of cities such as Los Angeles, Montreal and Barcelona, by holding 2008 Olympic Games, china would not only be in a much better shape of avoiding stumpers that occurred in the past but it would also be helpful in increasing revenue, reducing disbursement and expanding the games influence to incarnate sustainable social and economical development 
On the upcoming Beijing Olympic Games, statistics department of the Central Government in Beijing used the term “Olympic Games Economy”, and declared that it would give a hike not only to Beijing’s economical situation but also the nearby economic sectors such as Tianjin, it’s predicted that this region’s growth proportion is to reach 1.23%.
We can look at the games' employment impact in this way, The Australian Finance bureau report says, in 2000 Sydney Olympic Games, the demand for the labour force was huge. Synthetically, in China's situation, present unemployment is a structural unemployment, and according to Beijing government, the Olympic Games economic wave will bring the employment opportunities to a new peak, to achieve this target, Olympic Games Committee has designed to carry out the correspondence education and training to enhance human capital and strengthen competitive skills. A report says this unemployment cut-down measure will create 2,100,000 employment opportunities for the country.
According to Beijing Olympic Games report, in 2008 fiscal budget, Beijing Olympic Organizing Committee budget credit is 1,609,000,000 USD, and the budgetary revenue is 1,625,000,000 USD, the disbursement for the projects will be including environmental protection, roads and railway communication and airport construction expenses, which in total makes up an amount of 12,385,000,000 USD; if we add up other projects including the sports complexes and the Olympic Village, the number would be 1,871,000,000 USD. Recently, the State Statistical Bureau spokesperson pointed out that only Beijing's Olympic Games investment mounted to 40,000,000,000 USD, 64% of which is used in the infrastructure.
A recent analysis report forecasts that Beijing Olympic Games will boost china's economic growth to another 2%. The technical factor is that, Olympic Games will refine and improve china's fundamental resources, and it will improve the production process for an even more intensified use in country’s economic development, an estimate is that this kind of improvement or increase will fuel the economic growth engine till the year 2015.
Article Source: http://www.articlesbase.com/self-publishing-articles/the-olympic-games-economy-514424.html 
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• Competing and winning at the elite level is 

a full-time job. 

• Demands of training do not allow time for 

any other income earning occupation. With 

the demanding workload, cost of coaching, 

venues, traveling and extra food, 

sponsorship is essential.

• This is related to performance and with such 

a short time at the top it can be a major 

problem
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Athletes and Advertising

Competing and winning at the elite level is a full-time job. 



Demands of training do not allow time for any other income earning occupation. With the demanding workload, cost of coaching, venues, traveling and extra food, sponsorship is essential.



 This is related to performance and with such a short time at the top it can be a major problem







Workbook Activity:

Students may come up with a variety of examples. If they are stuck for inspiration refer them to the article: 

ATHLETES SELL SKIN SPACE TO ADVERTISERS. 
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